
 

Proactive Release 

The following documents have been proactively released by the Department of the Prime 
Minister and Cabinet (DPMC): 

 
Annalect Social Media Listening Reports (April 2020 – April 2022) 

 
Early in New Zealand’s pandemic response, a critical need was identified to understand how 
information provided about COVID-19 was being received and understood by the public. 
Public communications about the pandemic had to be effective to ensure that New Zealanders 
were able to comply with legal requirements and guidance on COVID-19 in order to stop the 
spread of the virus. 
  
To this end, the Department of the Prime Minister and Cabinet (DPMC) commissioned regular 
research focusing on sentiment and behaviours towards COVID-19. As part of this, in April 
2020, Annalect, the data analytics division of OMD New Zealand, which is the media buying 
agency for the COVID-19 response, began undertaking social media analysis for the COVID-
19 Group. We did not have this capability ourselves and it would not have been economic or 
timely to build it in-house. Therefore, external providers were sought. Commissioning this 
service was undertaken at pace, given the threat of the emerging pandemic in April 2020.  
 
Organisations, including government departments, have monitored social media for many 
years in order to improve the quality of information they provide to the public 
   
As the pandemic response evolved, tools such as this enabled the COVID-19 Group to be 
agile and adapt communications to address information gaps and the questions and concerns 
of New Zealanders about the COVID-19 response. 
  
The analysis compiled by Annalect helped measure the effectiveness of the Unite Against 
COVID-19 communications and public information campaign as it sought to keep New 
Zealanders informed through the different phases of the response. It enabled the COVID-19 
Group to identify if there were gaps in public understanding about restrictions and public health 
guidelines, and develop tailored communications to address those gaps. 
  
The analysis also provided valuable insights into the impact of pandemic restrictions, New 
Zealanders’ acceptance of them and their willingness to carry out COVID-19 related health 
behaviours. In this sense, the insights have been important in ensuring the safety of our 
communities and maintaining the public trust that is required for an effective response to 
COVID-19. Robust and easily understood public health information has been a key pillar of 
New Zealand’s success in responding effectively to COVID-19.  
  
In compiling the reports, analysts used the Brandwatch Consumer Research tool to observe 
prominent themes regarding the COVID-19 Response, analysing social and digital news 
content on public channels in New Zealand. 
  
The reports provided mostly high-level insights into topics of conversation around COVID-19 
online. This includes the volume of social conversation around a given topic and the sentiment 
of that conversation and how that sentiment changed over time. Annalect also provided 
analysis and commentary on the most prominent issue(s) of the week – for example, if there 
was an Alert Level change, they would analyse conversation around this. This analysis was a 
useful window into the impact of the virus and pandemic restrictions on New Zealanders. 



The reports were refined and adjusted over time to reflect the changing language, landscape 
and focus of the COVID-19 response. In most cases, this was done proactively by Annalect. 
This included the occasional updating of the topics being tracked (for example, introducing 
‘Vaccine Rollout’ when this became a relevant topic of conversation in New Zealand). 
  
The social conversations that were analysed by Annalect came from two sources. The first 
was from engagement with Unite Against COVID-19 (UAC) and Ministry of Health (MoH) 
social media channels, and the second was from content posted publicly elsewhere online, 
from news media, Facebook pages, Twitter, Reddit and other public blogs and forums in 
New Zealand, pulled via keyword searches. Annalect also reported on publicly visible 
engagement with other government pages, such as those of Te Puni Kōkiri and the Ministry 
for Pacific Peoples, in order to understand the questions and concerns of different 
audiences. 
 

The data analysed from UAC social media channels was, in large part, from publicly visible 
comments on UAC social media pages. For two periods in 2020 and 2021, Annalect provided 
a ‘Frequently asked questions’ report, summarising the most asked questions about the 
pandemic and the response online, which included an analysis of questions sent to UAC social 
media channels via direct messages. This was to understand what gaps in public 
understanding existed and what questions and concerns New Zealanders had about COVID-
19, to improve the information being provided to the public via UAC. 
  
During the initial stages of the COVID-19 Vaccine Campaign between May and August 2021, 
analysis of direct messages was also performed on MoH channels for the same reason it was 
on UAC channels, specifically for the vaccine rollout. 
 

In analysing direct messages, Annalect used ‘Sprinklr’, the system the National Crisis 
Management Centre and then DPMC used for managing its social media accounts. Annalect 
were able to generate reports from the system’s reporting dashboard to review sentiment and 
themes from comments and messages being received on the Unite Against COVID-19 and 
Ministry of Health social media channels. 
 
Annalect summarised the most frequently asked questions, and gave examples of these 
questions and others which highlighted prominent themes or issues important to the overall 
response. The analysis of these direct messages to government websites looked at overall 
themes as a guide on which areas of public health information needed strengthening or 
clarifying 
 
At no point in the COVID-19 response has DPMC or Annalect been able to monitor or review 
private conversations or messages between members of the public – nor would we have 
sought access or have means of accessing that information as part of our remit to provide 
high quality public health information about COVID-19 to New Zealanders. 
 

The COVID-19 Group acknowledges the Unite Against COVID-19 website and social media 
channels could have been clearer that communications received may be used for reporting 
purposes. A disclaimer to this effect has been added to all Unite Against COVID-19 channels. 
 
In places in the reports, screenshot examples of public-facing comments from social media 
users were provided by Annalect in order to provide context around the data and the themes 
that were being observed. Good practice required usernames to be redacted, and in later 
reports, so too were users’ profile pictures as part of Annalect’s continuous improvement of 
the reports, which involved refining of the design of the reports and introducing further privacy 



measures. Otherwise, Annalect took steps to ensure that all data in the reports was 
anonymised before it was provided to DPMC. 
  
In New Zealand, Annalect is a division of OMD and sits within OMD’s New Zealand office with 
locally employed analysts. All work is done in New Zealand, by New Zealand-based analysts. 
In undertaking this work, OMD/Annalect were required to uphold New Zealand privacy laws 
when analysing and handling information found in the public domain or through direct 
messages. Annalect analysts all sign individual non-disclosure agreements in relation to this 
work, and OMD/Annalect have their own company-wide non-disclosure agreement that 
covered this work. 
  
In their effort to support the Unite Against COVID-19 campaign by providing analysis of 
conversation online about the pandemic, Annalect made judgement calls as to what to 
provide in the reports, proactively including information they believed would be useful for 
officials to know. 
 
In a small number of reports, Annalect included information not directly relevant to the 
COVID-19 response. On occasion, this included information about politicians and political 
parties. Information not useful to the COVID-19 response was disregarded and Annalect did 
not track the social media profiles of politicians or political parties for DPMC. 
  
It may also be noted that the names of politicians and political parties sometimes appear 
highlighted in the reports. This is because they are listed in the base search query that 
Annalect uses when analysing issues and topics around COVID-19, and they happen to come 
up, from time to time, in the examples of conversations they provide in the reports. Annalect 
did not track mentions of these names for DPMC. 
  
It is important to note the primary use of the reports was internal, informing the COVID-19 
Group’s communications approach. A summary of overall themes and observations were 
sometimes included in external updates and in policy documents, but the reports were not 
provided to Ministers’ offices in full. 
  
As it approached two years since the reports were originally commissioned, DPMC undertook 
a review of the reports and whether they were still required for the next phase of the pandemic 
response. The reports were discontinued in April 2022, as the insights they provided were 
considered to no longer be required as we moved to long-term management of the virus. In 
total, 231 reports were received between April 2020 to April 2022. The total cost of these 
reports was $261,974. 
  
Some parts of this information release would not be appropriate to release in full and, if 
requested, would be withheld under the Official Information Act 1982 (the Act). The information 
that has been withheld from this document has been withheld under section 9(2)(a) of the Act, 
to protect the privacy of individuals. No public interest has been identified that would outweigh 
the reasons for withholding this information. 
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

TRAVEL (42%)

Overseas visitors and students want to know when the 

borders will be open again.

— I would like to know when the borders might be open?

— When can I get a visa to travel to New Zealand as a 

student?

F A Q S

FAQs: Friday, June 12, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

TESTING  (28%)

A few users are concerned and want to ensure 

overseas travelers are getting tested upon arrival.

— Why aren’t ship crews getting tested in the port?

The volume of questions has dropped 

significantly. Questions are largely related to 

travel and concerns about travelers 

quarantining.

FINANCIAL SUPPORT (14%)

A few users have questions about the wage subsidy 

and are expressing anger at companies who have let 

people go. 

— Is it legal for companies to have taken the wage 

subsidy and made us redundant?

— Am I still able to get the wage subsidy?
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  S T O R I E S

New Zealanders were highly engaged 

with an article which criticised the 

government’s handling of the pandemic 

There was also significant interest in 

government decisions made around 

border restrictions.

Stories about no new cases continued to 

attract engagement. 

# N Z P O L  D E C I S I O N S :  1 0 , 8 7 8 I N T E R N A T I O N A L :  3 , 7 5 1

#NZPOL Decisions, 10,878

Virus, 10,877

International, 3,751

Economy, 1,955

Way of Life, 1,546

Financial Stability, 743

V I R U S :  1 0 , 8 7 7
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

QUARANTINE (50%)

New Zealanders have questions about the quarantine 

process. 

— Can I please confirm the timing for the 14 days 

isolation for someone flying into New Zealand? So for 

example if I fly in on 7th July can I leave on the 

morning of 21st July or is it the 22nd?

— What is going on with the border quarantine 

processes? Reports of mingling of people entering 

with people about to leave. 

F A Q S

FAQs: Saturday, June 13, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

CONTACT TRACING  (16%)

People are wondering if stores need to display the 

contact tracing app. 

— What is the point of having the app if no stores 

display the code? And why are they not displaying 

the code? When I asked in Farmers I was told the 

store was so big that people could keep their 

distance so it wasn’t necessary. 

The number of questions continues to be 

extremely low. People were after information 

regarding quarantine processes, contact 

tracing and health. 

HEALTH (16%)

There are questions about the wearing of masks.

— Does all restrictions being lifted mean New 

Zealanders no longer have to wear masks?
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  S T O R I E S

New Zealanders continued to engage 

positively with articles about 22 

consecutive days of no new cases.

International stories were of interest to 

readers, as well as articles about 

decisions being made by the New 

Zealand government regarding border 

control.  

V I R U S : 1 5 , 3 2 1 # N Z P O L  D E C I S I O N S : 2 , 4 3 1

Virus: 15,321

International: 6,084

#NZPOL Decisions: 2,431

Unite against virus: 2,123

Mental Health: 557

Business and consumers: 498

Way of Life: 59

Economy: 4

I N T E R N A T I O N A L :  6 , 0 8 4
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

TRAVEL/BORDERS (low #)

— If the borders could be opened to covid free Pacific 

islands, that would be the biggest favour.

F A Q S

FAQs: Monday, June 15, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

WEBSITE/HEALTH (low #)

— What happened to your WhatsApp health Daily 

Check? It appears to have disappeared?

There were only a few questions asked via UAC-

19 owned channels on Monday. On public 

channels people are asking about New 

Zealand’s border restrictions, specifically about 

opening borders to Pacific Islands who are 

COVID-19 free. 

BORDERS (public channels)

— Can we have a trans-pacific border?

— Please open/keep the borders closed
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  S T O R I E S

The volume of engagements rose on 
Monday. 

Stories about a New Zealander’s 
response to those claiming the country 
only beat COVID-19 due to being a 
‘small island’ attracted the most 
engagement. 

There was high engagement with an 
article about a petition which calls for the 
UK to declare war on New Zealand, then 
surrender, so PM Jacinda Ardern can 
take over its COVID-19 response.  

Articles about 24 consecutive days of 
zero cases also drove engagement.

# N Z P O L : 2 7 , 0 7 5 C A S E S : 1 0 , 4 8 9

#NZPOL: 27,075

International: 25,616

Cases: 10,489

Election: 2,104

Virus: 1,856

Economy: 1,752

Way of life: 633

Timeframe: 427

Financial stability: 

Mental health: 50

Business and consumers: 31

Travel: 23 

I N T E R N A T I O N A L : 2 5 ,  6 1 6  
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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COVID-19 Awareness Study  /  Confidential  / Annalect2020

QUARANTINE RULES (26%)

New Zealanders are angrily asking questions about 

quarantine rules and are bitter that exemptions have been 

made. They want to know how ‘managed isolation’ works 

and are concerned about anyone who has travelled.

— Why were exemptions been made to quarantine rules 

when we were unable to attend funerals during 
lockdown?

— What is managed isolation?

— Are flight crew and everyone they were in contact in 

quarantine?

F A Q S

FAQs: Tuesday, June 16, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:
– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

CASES (21%)

People are looking for more transparency around the 

two cases – compared to previous questions about 

case data, there is specific interest in the location of 

the cases and who they may have been in contact 

with. 

— Where did they stop on their road trip?

— Where did they stay in Auckland and Wellington?

— How do we know they’re being honest? It doesn’t 

sound realistic that they didn’t stop on their drive?
— Who was the member of parliament they saw?

The volume of questions has increased tenfold. 

New Zealanders are furious and are angrily 
asking questions about the two new cases, 

quarantine rules, testing and travel. They’re 

expressing a need for more transparency from 
the government and the Ministry of Health.

TESTING (20%)

The public wants to know why the two new cases 

weren’t tested before leaving the UK, or at the border. 

A few questions about when you should get tested 

were asked.

— Do we still get tested if we’re feeling unwell?

— Why weren’t they tested before travelling?

— Will everyone on the flight be tested?

— Why was the test negative?

TRAVEL (13%)

People want to know why travel is being allowed – this is in 

relation to border control. They also have questions about 

how flights operate and if PPE is being worn.

— How are flight crew staying safe? Do they wear PPE?

— Are we allowed to come home from overseas?

— Why are people being allowed to travel from places 

with community transmission?

CONTACT TRACING (11%)

New Zealanders want to ensure the two new cases are 

being properly contact traced.

— Is everyone at the funeral being contact traced?
— Is everyone on the flight being traced and in 

quarantine?

— How many people have they seen and do we know for 

sure?Proa
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  S T O R I E S

The volume of engagement rose sharply 

with the announcement of two new 
COVID-19 cases relating to recent 

travelers from the UK who were granted 

exemption to leave quarantine to attend a 
funeral. 

There was high engagement with an article 

about two teenagers granted 

compassionate leave from quarantine to 
attend a funeral fleeing authorities. 

An article about Air New Zealand resuming 

passenger flights between Auckland and 

Shanghai attracted engagement. 

C A S E S : 1 5 8 , 9 2 3 T R A V E L :  2 , 8 7 1

Cases: 158,923

#NZPOL: 19,984

Travel: 2,871

Virus: 2,826

Enforcement: 1,885

Financial stability: 752

International: 475

Business and consumers: 339

Mental health: 186

Economy: 57

Way of life:  4 

# N Z P O L : 1 9 , 9 8 4  
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 
describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 
in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
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C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 
volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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QUARANTINE RULES (30%)

New Zealanders are asking about quarantine rules, 

whether they are being enforced and who pays for 

quarantine. Many are seeking detailed information. Others 

want to know how quarantine rules apply when travelling.

— Can we get a list of hotels which are used as 

quarantine centres?

— Do travelers in quarantine pay for it themselves or is 

the government?

— Are flight crew quarantined / how do I get information 

about where I’ll quarantine if I’m travelling to NZ?

F A Q S

FAQs: Thursday, June 18, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

CASES (24%)

People want more information about the two cases and 

continue to ask for transparency. They want to know 

‘who’s at fault’ and why they were given special 

treatment.

— Who would’ve given them permission to leave 

quarantine?

— Why were they allowed to be in managed isolation 

when everyone else is in quarantine?

— Whose fault is it that the tests weren’t done?

— What was the make of their car which could go 

without refueling?

The volume of questions remains consistent. 

New Zealanders continue to call for more 

transparency about the ‘two sisters’ and are 

seeking more information about how quarantine 

rules should apply to travelers.

TESTING (18%)

The public want to make sure testing is done prior to 

travel, or when arriving in the country. They want to 

know how test results are processed and monitored. A 

few are asking for more testing of the nation.

— Are all travelers tested before embarking a plane 

or upon arrival?

— How are tests for people in quarantine monitored 

and who sees the results?

— Can we get mobile testing / more testing done for 

all New Zealanders?

TRAVEL (18%)

People have questions about whether travel should be 

allowed and are asking if the borders can stay closed.

— Why are we allowing people into the country?

— Why aren’t the borders being closed?

— Are we allowed to travel on work visas?

ALERT LEVELS (3%)

New Zealanders are concerned about moving Alert Levels 

and want to know when this might happen.

— Will we be moving back to Level 2 or Level 3? How 

can we be prepared?

— Will we have to go back into lockdown?
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  S T O R I E S

Engagements with news stories has

been consistent. New Zealanders are

highly engaged with articles about 

‘protocol’ (how quarantine rules are 

being enforced, what the procedure at 

the border looks like).

People continue to be interested in 

reports of new cases and are highly 

engaged with stories about the ‘two 

sisters’.

Articles about the Prime Minister’s 

response and political decisions 

continue to drive engagement.

P R O T O C O L : 3 0 , 5 4 4 # N Z P O L :  1 3 , 3 1 7

Protocol, 30,544

Cases, 18,843

#NZPol, 13,317

Virus, 2,100

International, 1,329

Way of Life, 974

Team of 5 Million, 797

Financial Impact, 639

Economy, 317

Contact Tracing, 231

C A S E S :  1 8 , 8 4 3
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
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C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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TRAVEL (33%)

New Zealanders are focused on arriving travelers. Some

people believe that our borders were completely closed. 

— Why aren’t people tested before they get on a plane?

— Do air crew get tested?

— Do aircrew have to quarantine?

— I thought our borders were closed! How did this 

happen?

F A Q S

FAQs: Friday, June 19, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

CASES (20%)

People are keeping a keen eye on the case numbers. 

— Anybody know why there is still a cluster classed 

as open, when as of last week, we hadn't had any 

cases for 24 days and our last active case 

recovered a couple of weeks ago?

— What does it mean by a cluster has been closed?

The volume of questions has fallen significantly, 

however New Zealanders are using the 

channels to comment and make statements. 

Interest continues to be focused on the 2 

women and the country’s borders. 

QUARANTINE RULES (16%)

— Who is paying for the quarantine?

— Where can I find guidance on delivering a care 

package to some one in quarantine?

— Are we allowed to choose self-isolation or do we 

have to be in a quarantine facility?

TESTING (16%)

— How soon after been in contact with someone with 

covid would you return a positive test?

— I’m trying to contact Anglesea clinic in Hamilton to get 

a test and I can not get though. 

OTHER

— ALERT LEVELS: Will we be moving back to Level 2 or 

Level 3? How can we be prepared?

— WORKPLACES: Is work supposed to cover any time 

off while sick or do we have to use our own sick 

leave?
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagements with news stories about 

COVID-19 has decreased significantly.

There continues to be interest in the

quarantine protocol for returning 

travelers. 

P R O T O C O L :  7 , 4 9 6 I N T E R N A T I O N A L :  2 , 5 5 8

Virus: 1,729

#Nzpol: 1,713

Way of life: 539

Financial stability: 323

Economy: 252

C A S E S :  7 , 1 0 6
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
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C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

Sentiment data unavailable for June 18

See previous page for sentiment shift.
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TRAVEL (60%)

New Zealanders are asking questions about being able to 

come into, or leave, the country. 

— If we work overseas (kids attend school) and have 

visas, meet the entry requirements and have flights –

are NZ citizens able to leave NZ please? 

— Can my mokos living in Oz come home for Xmas?

— I am a NZ permanent resident with valid travel 

conditions. My partner is a NZ citizen and my home is 

in NZ. I’m overseas right now and wishing I can come 

back home soon. Is that if I’m allowed to? 

F A Q S

FAQs: Saturday, June 20, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

CONTACT TRACING (30%)

People have questions about shops not displaying QR 

codes and using the contact tracing app.

— I’m concerned that many shops in Palmerston 

North are not displaying a QR poster meaning 

customers can’t log their visits using the COVID-

19 contact tracing app. The Govt website says 

they all ‘should’. Can’t it just be a rule that they 

must put up a poster?

— Why doesn’t the Manukau Super Clinic have the 

barcode app?

The volume of questions is low. People are 

wanting to know about being able to travel into, 

or out, of New Zealand.  There are also 

questions about contact tracing and testing. 

TESTING (10%)

There are questions about the time period for test 

results and quarantine testing. 

— Why do results take 3 days?

— How many left before 9 June without a test? 
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagements with news stories about 

COVID-19 rose on Saturday following 

the announcement of two new cases. 

New Zealanders remain interested in 

how other countries are faring with 

COVID-19. 

Articles about the government’s 

response, in particular border control 

and emergency relief funding, continue 

to drive engagement. 

C A S E S : 2 0 , 6 1 2 # N Z P O L : 3 , 2 1 8

Cases: 20,612

International: 3,500

#NZPOL: 3,218

Virus: 686

Way of life: 417

Enforcement: 100

Financial stability: 25

Business and consumers: 13

Sport: 9

Economy: 4

I N T E R N A T I O N A L : 3 , 5 0 0
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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U A C 1 9 C A M P A I G N 1

Campaign related conversation defined as mentions of:

(ad OR "advertising campaign" OR advertisement OR advertising OR 
advertise OR "ad campaign" OR "seeing this" OR "my feed" OR myfeed OR 
ads OR advert OR "stop showing me this" OR "targeting me" OR "keep 
seeing" OR (tv NEAR/3 ad) OR "promoted by you" OR "sports people" OR 
celebrities OR "this filmed" OR "this add is" OR "this ad." OR promote) NOT 
(maldys OR "Tv announcement" OR "announced on" OR .tv )

Source: BCR

Campaign-focused conversation UAC19 & FOH Facebook, UAC19 Instagram Jan – June 2021

Conversation focused on the UAC19 campaign material is generally low. 
However, we can keep monitoring any developments in this space.

Total dataset: 146,852 posts

Campaign focused: 768 posts

14 – 20 

June
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U A C 1 9  C A M P A I G N

Number of cases tagged as advertising campaign. UAC Facebook, Instagram Twitter & Linkedin

Source: Sprinklr

With Sprinklr we can log the number of cases

tagged as ‘Advertising Campaign’. This 

number is unsurprisingly lower than the 

volume of conversation, however the overall 

trend follows a similar pattern. 
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

CASES (35%)

People are wanting to know about cases at the border, 

how many cases are in NZ and continue to have questions 

about the two women. 

— Can someone clarify please why we have these cases 

at the border now but we didn’t have for the past 

several weeks?

— Why were those two women not forced to self isolate 

for 2 weeks?

— Do we have 29 active cases? That seems like more 

than have been reported but they’ve been talking 

about 1511 probable and confirmed with 1482 

recovered. 

F A Q S

FAQs: Sunday, June 21, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

TESTING (29%)

New Zealanders are asking questions about getting 

tested and finding out test results. 

— If my 10 month old baby has a runny nose and 

slight cough do I need to get him tested? 

— My husband was tested on Tuesday and we are 

still in isolation as we haven’t heard back if we are 

negative or not. Who can we talk to about his 

results please?

The volume of questions remains low. People 

have questions about cases, testing and the 

quarantine process. 

QUARANTINE (17%)

There are questions about the quarantine process and 

the location of the quarantine facilities. 

— Can there be a list of the hotels being used as 

managed isolation for returning New Zealanders?

— People in the facilities are also allowed to refuse 

the test, is this still the case?

OTHER 

— TRAVEL: If someone comes in via air travel and 

tested positive what is the impact on the air 

conditioning on the plane, passengers and staff? 

Are they tested and planes quarantined? 

— ALERT LEVELS: When are we moving to Level 2 

or even Level 3?
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  S T O R I E S

New Zealanders are highly engaged 

with stories about cases due to the 

announcement of two new cases on 

Sunday. 

Articles about returning New 

Zealanders being taken to quarantine 

facilities in Rotorua without warning 

received high engagement. 

New Zealanders remain interested in 

how other countries are dealing with 

COVID-19. 

C A S E S : 3 3 , 0 5 4 I N T E R N A T I O N A L :  4 , 5 2 1

Cases: 33,054

Quarantine: 11,299

International: 4,521

#NZPOL: 1,935

Financial stability: 1,063

Enforcement: 934

Economy: 218

Business & consumers: 129

Virus: 78

Way of life: 3 

Q U A R A N T I N E : 1 1 , 2 9 9
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
cti
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C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

CASES (31%)

People are wanting to know about cases at the border, 

how many cases are in NZ.

— When you are reporting these new figures can you 

please write e.g. Quarantined positive cases  7 and 

non quarantined cases 0?

— There appears to be several cases linked to Doha.  

Can you share the number of returning citizens and 

permanent residents?

— Why is there an open cluster?

— How many new cases have there been due to special 

exemption from quarantine?

F A Q S

FAQs: Monday, June 22, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite for the Recovery Facebook page

– Public Facebook pages (news sites)

QUARANTINE (20%)

New Zealanders are asking about the quarantine 

protocol and are concerned about the potential for 

general hotel guests to mingle with those who are 

undertaking their period of quarantine. 

— How many people have left quarantine without a 

test?

— Can you please explain how the long tail is being 

managed as the virus spreads throughout these 

family groups, in either managed isolation or govt 

quarantine? 

— Why are they allowing people to stay in the same

hotels as people who are in quarantine?

— Which hotels are being used as quarantine

facilities?

— How long has it been required to take 2 tests?

The volume of questions remains low. People 

continue to have questions about cases, testing 

and the quarantine process. 

TESTING (20%)

Some people are asking about how and when to 
access COVID-19 tests. 

— My husband had a test on Wednesday and has 
not received his results. Does this mean his test 
has been lost?  

— My workmate has flu-like symptoms and the local 
medical center told her she didn't need a test - is 
this true?

— Where can I get tested in West Auckland?
— Are airport staff being tested?

OTHER 

— TRAVEL: Why are we allowing people into the 

country?

— TRAVEL: Why doesn’t the government consider 

not accepting flights from countries with high

COVID-19 infections?

— ALERT LEVELS: Are we going back to lockdown?
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagements in news stories about 

COVID-19 have lifted slightly 

compared to previous days due to an  

increase of interest in how the

quarantine protocol is being facilitated 

by the government. 

With an uptick in case numbers New 

Zealanders are taking an interest in the

daily briefing on cases.

P R O T O C O L :  1 5 , 5 3 1 # N Z P O L :  2 , 9 1 6

Protocol: 15,531

Cases: 14,679

#NZPOL: 2,916

Virus: 2,672

Way of Life: 1,422

International: 1,354

Economy: 214

Financial stability: 51

Business & consumers: 39

C A S E S :  1 4 , 6 7 9
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
cti
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C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

Data not 

available

Data not 

available

Data not 

available

Data not 

available

Data not 

available

Data not 

available

Data not 

available

Data not 

available
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QUARANTINE (29%)

People continue to have questions about how quarantine 

and managed isolation is being handled. These appear to 

driven by concerns about safety and the protocols in place.

— Why isn’t everyone arriving going into managed

isolation?

— Can we find out which hotels are being used as 

isolation facilities so we can plan a holiday?

— How are personal belongings and luggage of travelers 

in quarantine being handled?

— Does the crew flying with infected people get 

quarantined?

F A Q S

FAQs: Tuesday, June 23, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite for the Recovery Facebook page

– Public Facebook pages (news sites)

CASES (23%)

New Zealanders want more information about cases, 

where they’re coming from and whether they are New 

Zealand citizens.

— Can you please report cases as ‘community’ or 

‘travelers’?

— Can you please state whether these cases are 

New Zealand citizens to prevent potential racism 

about arriving cases?

— Why is the St Margaret’s cluster still open? 

The volume of questions remains low. People 

continue to have questions about quarantine

protocols, testing and cases. A few want to 

know why the borders aren’t closed.

TESTING (17%)

New Zealanders want to know when they should get 

tested. They continue to have questions about testing 

for incoming travelers.

— Should I have a test if I have a mild cold?

— Why aren’t people getting tested before they 

travel?

— If I have a high temperature should I get tested?

OTHER 

— TRAVEL: Why aren’t the borders closed?
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  S T O R I E S

Engagements with news stories has 

been consistent with Monday’s. New

Zealanders continue to be very 

interested in articles about ‘protocol’ 

and how quarantine and testing is 

being managed at the border. 

These articles are closely tied with 

political debate, as the leader of the 

opposition is using the issue as an 

opportunity to criticise Labour’s

leadership.

Stories about cases and ‘what we 

know about them’ are also engaging 

New Zealanders.

P R O T O C O L :  1 4 , 9 8 4 C A S E S :  8 , 2 9 0

Protocol, 14,984

#NZPOL, 11,579

Cases, 8,290

International, 6,367

Enforcement, 4,376

Economy, 1,976

Way of Life, 1,454

Virus, 506

# N Z P O L :  1 1 , 5 7 9
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
cti
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C A T E G O R Y  S E N T I M E N T 9

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

Data not 
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Data not 

available

Data not 
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available

Data not 

available
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TESTING (36%)

New Zealanders have questions about people refusing 

testing in quarantine and test results.

— Why is there an option that they can refuse the 

departing managed isolation test?

— So if they refuse a test after the further 14 days, do 

they just get let out?

— I had the swab test on Saturday and the lady said it 

will take 3-5 days for the result to come through. It has 

been 4 day, I still haven’t got results. If I feel better is it 

possible for me to get back to work?

F A Q S

FAQs: Wednesday, June 24, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite for the Recovery Facebook page

– Public Facebook pages (news sites)

QUARANTINE (24%)

People are asking about quarantine hotel protocols. 

— Can you please provide a list of hotels designated 

for quarantine purposes in Auckland?

— Who is paying for this extension?

— Are ‘isolation hotels’ used for holidaying guests 

simultaneously? 

The volume of questions remains low. People 

continue to have questions about testing, 

quarantine protocols and cases. A few want to 

know about travel.  

CASES (24%)

New Zealanders want to know about the number and 
state of cases and if there has been any community 
transmission. 

— How many cases are there in NZ? I’m confused. 
— Are any of the recent COVID-19 cases requiring 

hospital treatment?
— We had no new cases for twenty odd days and yet 

since the news was exposed and testing in 
quarantine gets serious we keep getting new 
cases everyday, so potentially how many cases 
could have slipped out into the community? 

OTHER 

— TRAVEL: Why aren’t there flights out of South 

Africa? My neighbours have been stuck there 

since March. 
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  S T O R I E S

The volume of engagements is similar 

to Wednesday’s. New Zealanders 

continue to be highly engaged with 

articles about quarantine and testing 

protocols.

There is interest in how New Zealand 

businesses are being impacted by 

COVID-19, in particular St John 

Ambulance and AJ Hackett Bungy.,

Stories about cases continue to 

engage New Zealanders.

P R O T O C O L : 1 3 , 2 1 4 C A S E S : 1 0 , 4 6 7

Protocol: 13,214

Economy: 12,777

Cases: 10, 467

#NZPOL: 8,544

International: 3,756

Testing: 1,029

Virus: 506

Enforcement: 239

Way of Life: 180

E C O N O M Y :  1 2 , 7 7 7
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 
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C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 
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TRAVEL/QUARANTINE (55%)

New Zealanders are asking about testing and quarantine 

requirements for returning nationals. Questions are edging 

towards xenophobia. 

— You state that the 14 day isolation or quarantine will 

remain a key part of your border measures. May I ask 

if this will remain so for the rest of the year?

— Why are we letting international sports teams and 

movie stars in?

— How many people have arrived back to NZ who have 

not lived in the country for more than 12 months?

— 68 people refused testing! What happens to them?

— Why aren’t we testing people before they get on the 

pane?

— What are the rules for traveling on domestic flights? 

F A Q S

FAQs: Thursday, June 25, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite for the Recovery Facebook page

– Public Facebook pages (news sites)

CASES (29%)

Due to a lift in new case numbers there are more 

people asking for information about the number of 

active cases. 

— How many cases have there been since level 1?

— How many active cases are their currently?

— How many cases are from India?

There was an increase in questions on 

Thursday. The majority of these were focused 

on the testing and quarantine 

requirements for returning New Zealanders.

OTHER

— ALERT LEVELS: What are the additional 

restrictions that came into place on the 22 of 

June?

— ALERT LEVELS: How do I access the MOH 

briefing transcripts?

— TESTING: Is testing free again yet?

— TESTING: Are you testing now?
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagement with news stories about 

COVID-19 is low. 

New cases arriving into the 

country has increased interest in 

articles about case numbers.

As the pandemic grows globally, 

stories with an international focus have 

captured New Zealanders attention.

C A S E S : 1 2 , 9 6 8 P R O T O C O L : 3 , 4 9 4

Cases: 12,968

International: 4,405

Protocol: 3,494

Virus: 2,479

Way of Life: 2,259

Travel: 1,150

#NZPol: 628

Economy: 432

Financial stability: 394

Testing: 364

I N T E R N A T I O N A L : 4 , 4 0 5
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. Proa
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# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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QUARANTINE (48%)

New Zealanders are asking about quarantine requirements 

for returning nationals. 

— What is the difference between managed isolation and 

quarantine?

— Please explain why people are allowed to refuse a test 

at day 3 of quarantine?

— I am a New Zealand citizen flying home on the 17th of 

August. Do I have to pay for my quarantine or when is 

the decision being made about this? 

F A Q S

FAQs: Saturday, June 27, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite for the Recovery Facebook page

– Public Facebook pages (news sites)

TESTING (22%)

People have questions about test results and those 

who refuse to be tested. 

— Can the people refusing tests be named so we 

know who to have contact with?

— I was tested last Wednesday at Botany testing 

center…I haven't heard anything from them. Just 

wondering if they have my correct number?

The volume of questions was low on 

Saturday. Most questions are about 

quarantine protocols and testing. 

OTHER

— TRAVEL: My husband is stuck in Queensland. He 

has applied to the New Zealand immigration to 

join me here. I moved just before lockdown to 

start a new job in Christchurch. We have bought a 

house here, have our money here…why can’t he 

join me?

— ALERT LEVELS: The numbers in NZ are rising. 

Would the lockdown be going up levels again or 

staying the same?

Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

The volume of engagement dropped 
on Saturday. 

An article about how director general 
of health Ashley Bloomfield says he 
gets nervous before briefings, and 
another article about Ministry of Health 
trying to contact those who had left 
managed isolation were of interest to 
New Zealanders.

Case numbers continue to attract 
engagement. 

Articles with an international focus 
continue to capture the attention of 
New Zealanders. 

# N Z P O L :  4 , 8 8 5 I N T E R N A T I O N A L :  1 , 7 3 0

#NZPOL: 4,885

Cases: 3,692

International: 1,730

Protocol: 745

Testing: 269

Economy: 136

Travel: 15

C A S E S : 3 , 6 9 2
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Category Definitions
We access data through keyword queries. We 

update these queries as the language used to 

describe a topic or theme evolves. In this report, 

keywords have been updated to align with changes 

in conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on New 

Zealanders in relation to their employment situations and 

personal and/or business finances. 

Timeframe

Discussion about how long it will take before Alert Level 

restrictions are lifted or when life returns to normal.

Mental health

What conversations are New Zealanders having about their 

own mental health and that of their families and 

communities. What support is being offered and how are 

people coping and what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New Zealanders' 

everyday life, including remote working and schools, 

socialising, and changes that people have made to adapt to 

life in the pandemic.

Team of five million / Unite against virus 

Encouraging the nation to rally together, comply with the 

rules and cheerleading the cause.

#NZPOL Decisions

The nation’s response to and perception of New Zealand’s 

leadership and decisions surrounding the response to COVID-

19.

Virus

This conversation looks at the virus itself. This may include 

discussion about medical response, health advice, symptoms 

of COVID-19 and number of cases/deaths in New Zealand and 

globally.

Contact tracing

What conversations are New Zealanders having about contact 

tracing and the use of apps and other contact tracing methods. 

Economy

Conversations New Zealanders are having about the economy, 

economic decisions and upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues including 

pollution, sustainability/waste and water preservation during 

this time.

Domestic violence

How are we discussing family violence and abuse. How are the 

domestic violence services, agencies and wider community 

responding during this period. 

Enforcement

Responses to the role of official enforcement and stories about 

how infringement is dealt with.

Business & consumers

The impact COVID-19 has had on how businesses operate and 

how consumers’ behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 
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Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 6 and 7 for category 

volumes. 
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