
 

Proactive Release 

The following documents have been proactively released by the Department of the Prime 
Minister and Cabinet (DPMC): 

 
Annalect Social Media Listening Reports (April 2020 – April 2022) 

 
Early in New Zealand’s pandemic response, a critical need was identified to understand how 
information provided about COVID-19 was being received and understood by the public. 
Public communications about the pandemic had to be effective to ensure that New Zealanders 
were able to comply with legal requirements and guidance on COVID-19 in order to stop the 
spread of the virus. 
  
To this end, the Department of the Prime Minister and Cabinet (DPMC) commissioned regular 
research focusing on sentiment and behaviours towards COVID-19. As part of this, in April 
2020, Annalect, the data analytics division of OMD New Zealand, which is the media buying 
agency for the COVID-19 response, began undertaking social media analysis for the COVID-
19 Group. We did not have this capability ourselves and it would not have been economic or 
timely to build it in-house. Therefore, external providers were sought. Commissioning this 
service was undertaken at pace, given the threat of the emerging pandemic in April 2020.  
 
Organisations, including government departments, have monitored social media for many 
years in order to improve the quality of information they provide to the public 
   
As the pandemic response evolved, tools such as this enabled the COVID-19 Group to be 
agile and adapt communications to address information gaps and the questions and concerns 
of New Zealanders about the COVID-19 response. 
  
The analysis compiled by Annalect helped measure the effectiveness of the Unite Against 
COVID-19 communications and public information campaign as it sought to keep New 
Zealanders informed through the different phases of the response. It enabled the COVID-19 
Group to identify if there were gaps in public understanding about restrictions and public health 
guidelines, and develop tailored communications to address those gaps. 
  
The analysis also provided valuable insights into the impact of pandemic restrictions, New 
Zealanders’ acceptance of them and their willingness to carry out COVID-19 related health 
behaviours. In this sense, the insights have been important in ensuring the safety of our 
communities and maintaining the public trust that is required for an effective response to 
COVID-19. Robust and easily understood public health information has been a key pillar of 
New Zealand’s success in responding effectively to COVID-19.  
  
In compiling the reports, analysts used the Brandwatch Consumer Research tool to observe 
prominent themes regarding the COVID-19 Response, analysing social and digital news 
content on public channels in New Zealand. 
  
The reports provided mostly high-level insights into topics of conversation around COVID-19 
online. This includes the volume of social conversation around a given topic and the sentiment 
of that conversation and how that sentiment changed over time. Annalect also provided 
analysis and commentary on the most prominent issue(s) of the week – for example, if there 
was an Alert Level change, they would analyse conversation around this. This analysis was a 
useful window into the impact of the virus and pandemic restrictions on New Zealanders. 



The reports were refined and adjusted over time to reflect the changing language, landscape 
and focus of the COVID-19 response. In most cases, this was done proactively by Annalect. 
This included the occasional updating of the topics being tracked (for example, introducing 
‘Vaccine Rollout’ when this became a relevant topic of conversation in New Zealand). 
  
The social conversations that were analysed by Annalect came from two sources. The first 
was from engagement with Unite Against COVID-19 (UAC) and Ministry of Health (MoH) 
social media channels, and the second was from content posted publicly elsewhere online, 
from news media, Facebook pages, Twitter, Reddit and other public blogs and forums in 
New Zealand, pulled via keyword searches. Annalect also reported on publicly visible 
engagement with other government pages, such as those of Te Puni Kōkiri and the Ministry 
for Pacific Peoples, in order to understand the questions and concerns of different 
audiences. 
 

The data analysed from UAC social media channels was, in large part, from publicly visible 
comments on UAC social media pages. For two periods in 2020 and 2021, Annalect provided 
a ‘Frequently asked questions’ report, summarising the most asked questions about the 
pandemic and the response online, which included an analysis of questions sent to UAC social 
media channels via direct messages. This was to understand what gaps in public 
understanding existed and what questions and concerns New Zealanders had about COVID-
19, to improve the information being provided to the public via UAC. 
  
During the initial stages of the COVID-19 Vaccine Campaign between May and August 2021, 
analysis of direct messages was also performed on MoH channels for the same reason it was 
on UAC channels, specifically for the vaccine rollout. 
 

In analysing direct messages, Annalect used ‘Sprinklr’, the system the National Crisis 
Management Centre and then DPMC used for managing its social media accounts. Annalect 
were able to generate reports from the system’s reporting dashboard to review sentiment and 
themes from comments and messages being received on the Unite Against COVID-19 and 
Ministry of Health social media channels. 
 
Annalect summarised the most frequently asked questions, and gave examples of these 
questions and others which highlighted prominent themes or issues important to the overall 
response. The analysis of these direct messages to government websites looked at overall 
themes as a guide on which areas of public health information needed strengthening or 
clarifying 
 
At no point in the COVID-19 response has DPMC or Annalect been able to monitor or review 
private conversations or messages between members of the public – nor would we have 
sought access or have means of accessing that information as part of our remit to provide 
high quality public health information about COVID-19 to New Zealanders. 
 

The COVID-19 Group acknowledges the Unite Against COVID-19 website and social media 
channels could have been clearer that communications received may be used for reporting 
purposes. A disclaimer to this effect has been added to all Unite Against COVID-19 channels. 
 
In places in the reports, screenshot examples of public-facing comments from social media 
users were provided by Annalect in order to provide context around the data and the themes 
that were being observed. Good practice required usernames to be redacted, and in later 
reports, so too were users’ profile pictures as part of Annalect’s continuous improvement of 
the reports, which involved refining of the design of the reports and introducing further privacy 



measures. Otherwise, Annalect took steps to ensure that all data in the reports was 
anonymised before it was provided to DPMC. 
  
In New Zealand, Annalect is a division of OMD and sits within OMD’s New Zealand office with 
locally employed analysts. All work is done in New Zealand, by New Zealand-based analysts. 
In undertaking this work, OMD/Annalect were required to uphold New Zealand privacy laws 
when analysing and handling information found in the public domain or through direct 
messages. Annalect analysts all sign individual non-disclosure agreements in relation to this 
work, and OMD/Annalect have their own company-wide non-disclosure agreement that 
covered this work. 
  
In their effort to support the Unite Against COVID-19 campaign by providing analysis of 
conversation online about the pandemic, Annalect made judgement calls as to what to 
provide in the reports, proactively including information they believed would be useful for 
officials to know. 
 
In a small number of reports, Annalect included information not directly relevant to the 
COVID-19 response. On occasion, this included information about politicians and political 
parties. Information not useful to the COVID-19 response was disregarded and Annalect did 
not track the social media profiles of politicians or political parties for DPMC. 
  
It may also be noted that the names of politicians and political parties sometimes appear 
highlighted in the reports. This is because they are listed in the base search query that 
Annalect uses when analysing issues and topics around COVID-19, and they happen to come 
up, from time to time, in the examples of conversations they provide in the reports. Annalect 
did not track mentions of these names for DPMC. 
  
It is important to note the primary use of the reports was internal, informing the COVID-19 
Group’s communications approach. A summary of overall themes and observations were 
sometimes included in external updates and in policy documents, but the reports were not 
provided to Ministers’ offices in full. 
  
As it approached two years since the reports were originally commissioned, DPMC undertook 
a review of the reports and whether they were still required for the next phase of the pandemic 
response. The reports were discontinued in April 2022, as the insights they provided were 
considered to no longer be required as we moved to long-term management of the virus. In 
total, 231 reports were received between April 2020 to April 2022. The total cost of these 
reports was $261,974. 
  
Some parts of this information release would not be appropriate to release in full and, if 
requested, would be withheld under the Official Information Act 1982 (the Act). The information 
that has been withheld from this document has been withheld under section 9(2)(a) of the Act, 
to protect the privacy of individuals. No public interest has been identified that would outweigh 
the reasons for withholding this information. 
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

TRAVEL (33%)

New Zealanders have questions about travelling 

through/to/out of Auckland.

— I am in Auckland and my relative in Wellington has 

passed away. Are we able to drive from Auckland to 

Wellington to attend the funeral? 

— Is it ok to drive straight through Auckland to Northland 

from other parts of the country if we have proof of 

accommodation?

— How long will I have to wait for my travel exemption 

letter to go through Auckland?

F A Q S

FAQs: Monday, August 17, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

CONTACT TRACING (20%)

People are asking about displaying a QR code and 

using the contact tracing app. 

— Working in a hospital do we have to scan all the 

QR codes for each ward we enter?

— Is there a plan for buses and other public 

transport to be integrated into this app?

— We are a mobile trade service without a premise. 

Do we need to offer a QR code for customers?

CASES (9%)

There are questions about the current cases and their 

movements. 

— Where is the list of public places where confirmed 

cases have been?

— Could we please get an indication of which stores 

were visited by the positive case at the Botany 

Town Centre on August 11?

— How many cases are in critical care?

TESTING (6%)

People are asking about getting tests done and what 

the timeframe is for expecting test results back. 

— I was tested on Wednesday and haven’t heard 

anything. My GP told me I would only be 

contacted if I was positive. How long do I wait?

— Why is it so hard to get a test done in the regions?

New Zealanders are continuing to ask about traveling 

though/into/out of the Auckland region. People are 

continuing to asking for clarification about displaying a 

QR code and wondering about the use of the contact 

tracing app. 
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Conversation
August 11 – August 17, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts 

on page per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

Time Average posts per 

day

Highest vol.

Date range: 11 -17 August 2,312 August 12

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CATEGORY SUMMARY FOR 17 AUGUST: 
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

The volume of engagement with news 

stories has risen from Sunday. 

Articles around case numbers, and the 

locations of those who have tested 

positive, continues to highly engage New 

Zealanders. 

Government decisions, in particular 

articles about the wage subsidy scheme, 

border testing and allowing some 

Auckland Year 12 and Year 13s to return 

to school, were of interest to New 

Zealanders.

There was engagement with 

international news, in particular articles

on Donald Trump’s comments about 

New Zealand’s new outbreak of cases.   

C A S E S : 2 7 , 4 8 3 I N T E R N A T I O N A L : 1 1 , 2 6 4

Cases: 27,483

#NZPOL: 14,538

International: 11,264

Enforcement: 6,564

Election: 5,034

Virus: 4,365

Shopping: 3,844

Flouting:2,387

Masks: 2,054

Testing: 1,159

Team of 5 million: 1,064

Misinformation/conspiracy: 1,046

Medical: 951

Financial support: 879

Alert Level: 747

Aggression: 574

Economy: 478

Way of life: 334

Quarantine: 314

Adapting: 226

Travel: 92

# N Z P O L : 1 4 , 5 3 8
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

CONTACT TRACING (43%)

People are asking about displaying a QR code and using 

the contact tracing app. 

— Should I be scanning into my work daily?

— Should Uber/taxi drivers display QR codes?

— I’m still waiting for my QR code poster, how long does

this step typically take?

— Is there a way to refer businesses who aren’t 

displaying a QR code?

— Do sole traders need a QR code?

— Do all businesses need a QR code or just those in 

Level 3?

— Do we need a QR code for every building site if we

work across several?

F A Q S

FAQs: Tuesday, August 18, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

TRAVEL (20%)

Aucklanders are asking about the process and

application wait time for travel exemptions. 

— I’ve emailed to apply for a travel exemption. How 

long does it take to receive a response?

— How do I apply for a travel examption?

TESTING (9%)

New Zealanders continue to ask about the waiting time 

before they receive their test results.

— How long is the wait time before I receive my 

result back from my COVID test?

— If I’ve been tested but am asymptomatic do I need 

to self isolate until I receive my result? 

— Are border control workers all being tested now?

New Zealand business owners are asking for 

clarification on QR codes for their workplaces. Some

Aucklanders are requesting an exemption for travel and

people are still experiencing delays to receiving their

COVID test results. 
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Conversation
August 12 – August 18, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts 

on page per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

Time Average posts per 

day

Highest vol.

Date range: 12 -18 August 2,181 August 12

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CATEGORY SUMMARY FOR 18 AUGUST: 
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagement with news stories about 

COVID-19 fell by 27% from Monday. 

New Zealanders’ were interested in

Ardern’s response to Trump.

Stories examining new cases’ 

connection to the established cluster, as 

well as potential proximity to members of 

the public drew a lot of engagement 

including the managed isolation facility 

worker Rydges hotel & the New Zealand 

post worker. 

Judith Collins and the Deputy PM’s 

statements about the govt’s handling of 

border testing also drew interest.  

I N T E R N A T I O N A L :  1 8 , 1 2 2 # N Z P O L : 7 , 6 8 0

International: 18,122

Cases: 18,067

#NZPOL: 7,680

Misinformation/conspiracy: 4,048

Quarantine: 3,767

Medical: 2,836

Testing: 2,570

Enforcement: 1,751

Way of life: 1,646

Travel: 947

Aggression: 248

Masks: 118

Flouting: 89

Virus: 76

C A S E S :  1 8 , 0 6 7
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

There were increases in negative 

sentiment across most categories on 

Tuesday other than Timeframe and 

Financial Security which became less 

negative. Virus category remained 

stable.  

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

August 17, 2020August 18, 2020

Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

E N F O R C E M E N T E N V I R O N M E N T A L  I S S U E S
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

CONTACT TRACING (49%)

People are asking about displaying a QR code and using 

the contact tracing app. 

— Does having a QR code apply to businesses that don’t 

have a physical address?

— Is there any way to edit? A few times I’ve scanned and 

forgotten to add in the comment section who I am 

with. 

— Do businesses know where to get official QR codes? 

I’ve encountered several unreadable versions. 

— I have been trying to create an account for the COVID

tracer app but it keeps saying that the user name 

already exists. Does this mean the email or the

password?

F A Q S

FAQs: Wednesday, August 19, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

TRAVEL (14%)

There are questions about the Auckland border travel 

exemption process.

— I applied for an exemption on Monday and also 

have a letter from my employer. I showed the 

letter today and was denied. Is there someone I

can talk to about this?

— My children at university in Auckland are stuck in 

their rooms, no work and no money. Can they 

come home to Taranaki?

TESTING (9%)

New Zealanders continue to ask about the wait time 

before receiving their test results. 

— My daughter and I got tested on Sunday. We are 

just wondering why there is a delay for our 

results?

— What’s the average time to get test results? I got 

tested on Saturday morning and am still waiting. 

— Why is it taking up to 7 days to get a Covid result 

for someone working in healthcare?

New Zealanders are asking for clarification on QR codes 

and using the contact tracing app. People have 

questions about the Auckland border travel exemptions 

and others are still experiencing delays to receiving 

their COVID-19 test results. 
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Conversation
August 13 – August 19, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts 

on page per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

Time Average posts per 

day

Highest vol.

Date range: 13 -19 August 1,653 August 16

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CATEGORY SUMMARY FOR 19 AUGUST: 
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagement with news stories about 

COVID-19 rose by 61% from Tuesday.

New Zealanders’ were highly engaged 

with articles about the High Court finding 

that the first nine days of Alert Level 4 

lockdown were unlawful, but justified. 

Stories examining new cases and their 

proximity to the public continued to 

interest the public. 

International news, in particular a story 

about how women-led nations are faring 

better during the pandemic, was also of 

interest in New Zealanders. 

# N Z P O L :  3 2 , 5 6 9 I N T E R N A T I O N A L :  1 1 , 5 6 6

#NZPOL: 32,569

Cases: 26,444

International: 11,566

Way of life: 10,788

Virus: 4,624

Travel: 3,141

Contact tracing: 2,509

Enforcement: 1,540

Misinformation/conspiracy: 1,247 

Economy: 1,208

Quarantine: 1,131

Testing: 1,014

Election: 949

Flouting: 844

Mental health: 642

C A S E S :  2 6 , 4 4 4
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

E N F O R C E M E N T E N V I R O N M E N T A L  I S S U E S
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COVID-19 Awareness Study  /  Confidential  / Annalect 2020

CONTACT TRACING (35%)

People are asking about displaying a QR code and using 

the contact tracing app. 

— Is there a function on the app where my phone can 

scan a friend’s phone so that we can register as 

contacts?

— What about Uber – should there be QR codes in each 

car?

— What do you do about businesses that are not 

displaying a QR code?

— I am doing a house renovation with tradies coming 

and going (Level 2) – should I be displaying a QR 

code?

F A Q S

FAQs: Thursday, August 20, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

TRAVEL (17%)

There are questions about travel from, in and out of 

Auckland. 

— What exactly do we need paperwork wise to get 

back into Auckland. I can’t find exact details 

anywhere. 

— Can we drive from Whangarei to Auckland airport 

to catch a flight?

— When will the police let essential workers through 

the road blocks? Everyone has been given an 

email to get an exemption and nobody has gotten 

a reply. 

QUARANTINE RULES (11%)

New Zealanders are asking about what will happen if 

they or their children test positive for COVID-19 and 

have to move to a quarantine facility. 

— If I or my children test positive and have to go to a 

Covid isolation center will we be separated?

— Can you please explain what happens if a child 

gets a positive test and the parents don’t?

— What if there is no one to look after your pets –

would you be allowed to self-isolate at home?

New Zealanders are asking for clarification on QR codes and 

using the contact tracing app. People have questions about 

travel from, through and into Auckland and others are asking 

about the rules for moving to a quarantine facility if they, or 

their children, test positive.
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Conversation
August 14 – August 20, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts 

on page per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

Time Average posts per 

day

Highest vol.

Date range: 14 – 20 August 1,565 August 16

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CATEGORY SUMMARY FOR 20 AUGUST: 
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagement with news stories about 

COVID-19 dropped by 51% from 

Wednesday.

New Zealanders were engaged with 

articles about the National Party and 

Act’s policies for the border and 

quarantine facilities.

Donald Trump’s opinion on New 

Zealand’s COVID-19 response and 

David Attenborough’s first video since 

lockdown drew interest. 

A story about bees dying while bee 

keepers were held up at Auckland Alert 

Level 3 border check points engaged 

New Zealanders.  

# N Z P O L :  1 6 , 6 7 4 E N F O R C E M E N T :  7 , 9 1 1

#NZPOL: 16,674

International: 9,850

Enforcement: 7, 911

Cases: 5,379

Opinion: 3,625

Virus: 2,568

Economy: 1,127

Business and consumers: 882

Quarantine: 498

Way of life: 339

Testing: 312

Masks: 227

Timeframe: 199

Mental health: 185

Crime: 165

Financial stability: 106

Sports: 70

Election: 42

Aggression: 33

I N T E R N A T I O N A L :  9 , 8 5 0
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

There were increases in negative 

sentiment in the Business and 

Consumers, Environmental Issues, 

Economy, Contact tracing, Virus, Team 

of 5 Million, Way of Life and Timeframe

categories. 

All other categories decreased in 

negative sentiment while the 

Enforcement category remained stable.  

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

August 19, 2020August 20, 2020
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

E N F O R C E M E N T E N V I R O N M E N T A L  I S S U E S
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CONTACT TRACING (30%)

People are asking about displaying a QR code and using 

the contact tracing app. 

— None of my clients have a smart phone. Can I use a 

paper register instead?

— How do we set up the app for our business?

— I share an email with my husband, how can we both 

register?

— How does the app know how long I’m at a venue for?

— Do you need data to use the app?

— Do drive though food outlets need a QR code?

F A Q S

FAQs: Friday, August 21, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

TRAVEL (27%)

There are questions about travel from, in and out of 
Auckland. 

— Who do I contact to apply for a travel exemption?
— Are we allowed to travel around the country if you 

aren’t travelling near Auckland?
— I live outside of Auckland but need to drop a 

family member to the airport, is it ok to do so?
— Should anyone who has been granted an 

exemption to leave Auckland be self isolating for 2 
weeks?

— Can I fly into Auckland and then immediately drive 
out?

OTHER

— FINANCIAL SUPPORT: I’m self employed, will I 

receive financial support if I have to go into a 

managed isolation facility due to contact with a 

COVID19 case?

— CASES: Where are the current cases located?

— VIRUS: If you have COVID can you catch it again?

— TESTING: are international students able to get 

government funded tests?

The number of questions to the UAC channels are 

decreasing. New Zealanders continue to ask about contact 

tracing protocol. People are asking for the app to be 

compatible with older model phones. Some are seeking 

assurance that they can access the international airport in 

Auckland. Proa
cti
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Conversation
August 15 – August 21, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts 

on page per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

Time Average posts per 

day

Highest vol.

Date range: 15 – 21 August 1,469 August 16

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CATEGORY SUMMARY FOR 21 AUGUST: 
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagement with news stories about 

COVID-19 dropped by 19% from 

Thursday.

New Zealanders were engaged with 

articles about Prime Minister Jacinda 

Ardern’s defending New Zealand’s 

COVID-19 response following comments 

from Donald Trump and the 

government’s decision to retain the 

current Alert Levels. 

The latest updates about international 

responses to COVID-19 drew interest. 

An article about an Auckland man’s 

response to COVID-19 conspiracy 

theorists engaged New Zealanders.  

# N Z P O L :  1 2 , 8 2 2 M I S I N F O R M A T I O N /
C O N S P I R A C Y : 3 , 6 7 5

#NZPOL: 12,822

International: 9,725

Misinformation/conspiracy: 3,675

International: 2,820

Alert Level: 2,616

Enforcement: 1,944

Virus: 1,125

Way of life: 839

Council: 789

Travel: 728

Economy: 483

Quarantine: 441

Medical: 369

Team of 5 Million: 226

Flouting: 179

Opinion: 125

Testing: 50

Financial stability: 10

I N T E R N A T I O N A L :  9 , 7 2 5
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

There were increases in negative 

sentiment in the Enforcement, 

Domestic Violence, Economy, Virus, 

Mental Health and Financial Stability 

categories. 

All other categories decreased in 

negative sentiment while the 

Timeframe category remained stable.  

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

August 20, 2020August 21, 2020

Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

E N F O R C E M E N T E N V I R O N M E N T A L  I S S U E S
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CASES (17%)

People are asking about the number and location of cases, 

as well as questions about genome sequencing. 

— How many cases in total are now being investigated?

— Where are the new cases located?

— During the second outbreak the definition of ‘cluster’ 

seems to be different. All the cases with the same 

genome sequencing are announced to be linked to 

the same cluster even though they were not in the 

same bubble or in the same venue. Can you please 

clarify this?

F A Q S

FAQs: Saturday, August 22, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

TRAVEL (15%)

There are questions about the Auckland border travel 
restrictions and exemption process. 

— If Auckland drops to Level 2 and the rest of NZ to 
Level 1, please confirm if the border restrictions 
will remain in place?

— How do I apply for the home relocation exemption 
from Auckland to outer – what is the process and 
requirements?

— My dad sent an exemption letter through Sunday 
but had no automatic response back or any letter 
information. Does this mean you guys don’t have 
it?

TESTING (13%)

New Zealanders have questions about getting tested 

and how long the wait for results will take. 

— How long should test results take? 

— If you get tested because you have travelled from 

Auckland (have no symptoms) but want to be sure 

before you return to work, is the test still free?

— My daughter was a close contact to a school case. 

She has been tested three times. The last one was 

on day 10 and now her school is saying I need to 

get her a day 12 test to return to school. She was 

traumatized with the last test. Please can you let 

me know your recommendation?

The number of questions to the UAC channels are decreasing.

People have questions about the number and location of cases, as

well as asking about genome sequencing. There continues to be

queries about the Auckland travel border exemption process.

People want to know about the wait time for results and getting

themselves or their family members tested.Proa
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Conversation
August 16 – August 22, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts 

on page per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

Time Average posts per 

day

Highest vol.

Date range: 16 – 22 August 1,316 August 16

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CATEGORY SUMMARY FOR 22 AUGUST: 
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagement with news stories about 

COVID-19 dropped by 6% from Friday. 

New Zealanders were highly engaged 

with articles about the updated case 

numbers and the locations where 

positive cases had visited or travelled. 

An article about a group of protesters 

who marched down Queen St on 

Saturday, flouting Alert Level 3 

restrictions, to protest against the 

lockdown, drew interest. 

International news engaged New 

Zealanders.  

C A S E S : 1 6 , 2 2 9  I N T E R N A T I O N A L : 3 , 8 7 9

Cases: 16, 229

Flouting: 4,263

International: 3,879

Testing: 3,253

Quarantine: 2,498

Virus: 2,297

Medical: 1,210

Timeframe: 1,186

#NZPOL: 469

Economy: 443

Way of life: 225

Travel: 216

Masks: 159

Alert Level: 136

Opinion: 13

Misinformation/conspiracy: 7

Financial stability: 6

F L O U T I N G :  4 , 2 6 3
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.

Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

E N F O R C E M E N T E N V I R O N M E N T A L  I S S U E S
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TRAVEL (43%)

People are asking about Auckland border travel 

exemptions. 

— We live just within Waikato and want to fly to 

Christchurch. Do we need a travel exemption for 

Auckland airport?

— I am wondering how long the exemptions are taking to 

be processed – I applied four days ago and am 

needing an answer by tomorrow. 

— I live in Huntly, am I allowed to travel through 

Auckland to get to Whangarei?

F A Q S

FAQs: Sunday, August 23, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

TESTING (11%)

New Zealanders are wondering about the wait time for 

test results and how many tests are being performed. 

— I had a test done on Wednesday and have still not 

received results. Is there a number I can contact 

about it please?

— How long do the results take? I had a test last 

Tuesday morning. 

— Is there anywhere we can see how many tests are 

performed in different regions and the results?

CASES (11%)

There are questions about current cases and the 

locations of cases. 

— Why is there someone in Waikato hospital? 

— Did they clear the cases that were under 

investigation?

— Can you please start putting the locations of the 

new cases in Auckland on your posts? Even 

something as simple as the North Shore will do. 

The number of questions to the UAC channels are decreasing.

People have questions about travel exemptions for getting in, out

and through Auckland. There continues to be queries about the

wait time for test results. People are asking about current cases

and the location of cases.Proa
cti
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Conversation
August 17 – August 23, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts 

on page per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

Time Average posts per 

day

Highest vol.

Date range: 17 – 23 August 964 August 18

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CATEGORY SUMMARY FOR 23 AUGUST: 
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagement with news stories about 

COVID-19 dropped by 32% from 

Saturday.  

New Zealanders were highly engaged 

with articles about new cases and the 

bus travel undertaken by the positive 

cases. 

Articles about Aucklanders flouting Alert 

Level 3 restrictions drew interest. 

Stories about the economy engaged 

New Zealanders.  

C A S E S : 9 , 7 9 1  E C O N O M Y : 2 , 6 0 3

Cases: 9,791

Flouting: 5,363

Economy: 2,603

Virus: 1,216

International: 1,169

#NZPOL: 1,124

Travel: 1,028

Way of life: 972

Opinion: 641

Misinformation/conspiracy: 338

Alert Level: 286

Medical: 31

Environment: 6

Enforcing: 3

Mental Health: 2

F L O U T I N G :  5 , 3 6 3
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.

Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

E N F O R C E M E N T E N V I R O N M E N T A L  I S S U E S
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TRAVEL (25%)

People are asking about Auckland border travel 

exemptions. 

— My parents need to leave Auckland to see a dying 

relative. They have filled out the exemption request a 

few days ago but have had no response. How can 

they be considered for an exemption more quickly? 

— Is a bank statement valid as proof of address to travel 

back to Auckland?

— I am relocating from the South Island to Northland on 

Saturday. I will not be stopping in Auckland, only 

driving through. Will I be able to get through the 

checkpoints?

F A Q S

FAQs: Monday, August 24, 2020
Highlighting changes in the top frequently asked questions and concerns 

raised on:

– Unite Against COVID-19 Facebook page

– Public Facebook pages (news sites)

ALERT LEVELS (22%)

New Zealanders are wondering about what is allowed 

under Alert Level 2. 

— Does this mean gyms will be allowed to open at 

Alert Level 2?

— What are the restrictions on hospital visits in Level 

2?

— How do the 10 people gathering restrictions work 

for Auckland hospitality venues? Is it 10 people in 

total in a venue at any time or 100 person capacity 

like last time?

MASKS/FACE COVERINGS (12%)

There are questions about the mandatory masks 

rule. 

— Do children on school buses/public transport have 

to wear masks?

— Is there an exemption for face masks on public 

transport for medical conditions? This has not 

been made clear. 

— Are face coverings mandatory for the whole of 

New Zealand from August 31 or just the Auckland 

region?

The number of questions to the UAC channels increased from

Sunday. People have questions about travel exemptions for

getting in, out and through Auckland. New Zealanders are

wondering what is allowed under Alert level 2, and people are

asking about the mandatory mask rule.

Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Conversation
August 18 – August 24, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts 

on page per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

Time Average posts per 

day

Highest vol.

Date range: 18 – 24 August 948 August 18

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CATEGORY SUMMARY FOR 24 AUGUST: 
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What are people reading, engaging with and sharing on social media?
Analysis is based on the top 100 stories that received highest engagement (likes, shares, comments & reactions on Facebook, Twitter, Pinterest & 

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interest in a topic.

E N G A G E M E N T  W I T H  N E W S  

S T O R I E S

Engagement with news stories about 

COVID-19 rose by 115% from Sunday. 

New Zealanders were highly engaged 

with articles about the decision to extend 

Alert Level 3 in the Auckland region until 

Sunday evening, with the rest of the 

country remaining at Alert Level 2.  

Articles about making masks mandatory 

on public transport drew interest. 

Stories about new case numbers and 

the current Auckland community cluster 

engaged New Zealanders.  

# N Z P O L : 2 5 , 4 7 3  C A S E S : 6 , 9 3 4

#NZPOL: 25,473

Masks: 8,120

Cases: 6,934

Alert Level: 5,710

Economy: 2,680

International: 1,078

Virus: 1,031

Team of 5 Million: 699

Travel: 664

Testing: 213

Quarantine: 158

Shopping: 80

Financial stability: 28

Opinion: 19

Way of life: 10

Adapting: 10

M A S K S : 8 , 1 2 0
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E

E N F O R C E M E N T E N V I R O N M E N T A L  I S S U E S
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O W N E D  C H A N N E L S

FAQs 
August 25 – 31, 2020

— Is it normal to wait a week for your COVID-

19 test result? 

— Can you opt for a throat swab rather than 

the nasal test?

— I live in Manurewa – where can I get 

tested?

— Will children travelling to school on school 

buses be required to wear masks? 

— What if one can’t wear a mask due to 

health reasons?

— Can you please advise the age limit for 

wearing masks? 

— How long does it take for a travel 

exemption to be approved?

— I bought a car in Auckland on Trademe. I 

live in Hamilton and would like to pick it up 

while wearing a mask and following all 

precautions. Is this possible with the 

border?

— Can I travel to Auckland after Monday?

— When will we be able to visit old people’s 

homes again? 

— When will the Level 2.5 settings be 

reviewed?

— How many people are allowed in theatre 

and performance venues in Auckland 

during Level 2?

TESTING (23%) TRAVEL (14%) ALERT LEVELS (12%)MASKS/FACE COVERINGS (15%)

SUMMARY: New Zealanders are interested in the process of getting tested, wanting to 

know where they can get tested and the wait time for test results. There are questions 

around the wearing of masks/face coverings, specifically for children and those who 

have medical conditions. People continue to ask about travel between Auckland and the 

rest of the country. New Zealanders are wanting to know what regulations involve at 

each Alert Level. 

Date range Total number of questions 

August 25 – August 31 814

August 18 – August 24 936
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Conversation
August 25 – 31, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range Aug 25 – Aug 31 10,211 1,458 Aug 29

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.

Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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O W N E D  C H A N N E L S

FAQs 
September 1 – 7, 2020

— What are the rules for Aucklanders going 

outside Auckland and gatherings of 10 

people?

— I’m planning a small celebration at home in 

Auckland and will not exceed 10 people. I 

am wondering if a child under 3 who has 

had no contact with anyone outside of 

their bubble counts as part of the 10?

— Given secondary schools are their own 

bubble can they hold school assemblies?

— Is the COVID app going to be available for 

a greater range of phones? It’s not 

available on mine. 

— If I’m using a registered metro card on the 

bus, do I still need to use the COVID tracer 

app as well?

— Is it compulsory to sign in/scan with the 

app when entering a store?

— What does it mean when it says a case is 

“epidemiologically linked”?

— A TVNZ reporter just said there is a Botany 

cluster that can’t be linked to the original 

cluster. Can you please confirm if there is 

a cluster here in Botany?

— Of the five community transmission cases 

were they all in some form of isolation 

prior to them testing positive?

— When will we get an update on the alert 

levels after September 6?

— If Auckland is to move to level 2 how much 

lead in time would be given?

— When will we be back at alert level 1? 

GATHERINGS (24%) CASES (11%) ALERT LEVELS (10%)CONTRACT TRACING (13%)

SUMMARY: New Zealanders are wanting to know the rules for gatherings at each Alert 

Level. People are continuing to ask questions about contact tracing and the COVID-19 

tracer app. There are questions around cases and when the Alert Levels will change. 

Date range Total number of questions 

September 1 – September 7 179

August 25 – August 31 814
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Conversation
September 1 - 7, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range Sep 1 - 7 4,534 647 Sep 4

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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Topics of conversation in ‘Economy’ Topics of conversation in ‘Financial 

Stability’ 

Most categories of conversation 
remained largely stable* from the 
previous week, however Economy and 
Financial stability increased by over 1% 
each. 

Volume of conversation ‘Economy’ and ‘Financial stability’ September 1 – 7, 2020.  

These categories are closely related. Economy 

category overlaps Financial Stability 15.2% Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Category definitions:

* Due to the upcoming election the #NZPOL category saw the largest 

increase in percentage of conversation.  

E X P L O R I N G  C O N V E R S A T I O N
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O W N E D  C H A N N E L S

FAQs 
September 8 – 14, 2020

— How did you know the student wasn’t 

infectious when they were at school?

— What about the AT bus driver that tested 

positive – is he part of the cluster as well?

— It says a person at Ormiston PAK’nSave

on August 28 tested positive. Can you 

please confirm the times as it says 11pm 

to noon?

— Can you please confirm the Bluetooth 

iPhone feature is now active – how is it 

activated?

— My tracer app is not recording visits either 

by QR code or manual entry. Any 

suggestions?

— I understand there has been an update 

with the app. Do we have to download the 

app all over again or is there another way 

to do the update?

— Can you advise what time the 

announcement will be made on 

September 14 regarding alert levels? 

— What date is the government reassessing 

Auckland alert levels?

— Why does the South Island have to be in 

Alert Level 2 if there are no cases in our 

community?

— Had a COVID-19 test on Wednesday and 

still no results. How long will it take?

— If you don’t have a residency or a visa 

which will give you access to the health 

system, do you have to pay for your test?

— Do you contact people if their test is 

negative? My wife got tested two days ago 

and no results. 

CASES (15%) ALERT LEVELS (9%) TESTING (8%)CONTRACT TRACING (13%)

SUMMARY: New Zealanders want information about the new cases and the locations 

they have visited. People are continuing to ask questions about the COVID-19 tracer 

app. There are questions around the Alert Levels timeline, and the testing procedure 

and results wait time.

Date range Total number of questions 

September 8 –14 302

September 1 –7 179

Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Conversation
September 8 - 14, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range Sep 8 - 14 3,123 446 Sept 8

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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E X P L O R I N G  C O N V E R S A T I O N :  M I S I N F O R M A T I O N  A N D  C O N S P I R A C Y  T H E O R I E S  12

Some people are expressing concern that 

following the anti-lockdown protest 

Auckland could possibly back into 

lockdown or take longer to get back to 

Alert Level 1 if COVID-19 was to spread. 

There is some blame placed on the media 

for writing sensationalist stories and 

allowing misinformation and controversial 

theories to be put into the public sphere. 

A few are expressing their support for the 

Advance NZ Party and its co-leader Billy 

Te Kahika’s controversial COVID-19 

views. 

Topic wheel of conversation about misinformation and 

conspiracy theories September 8 - 14

Volume of conversation about misinformation and 

conspiracy theories, March 1 – September 14, 2020.

Please note: This is an updated chart. Data is unavailable for 

September 8.  
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O W N E D  C H A N N E L S

FAQs 
September 15 - 21, 2020

— Is it known yet if the COVID positive test in 

the school this week is linked to one of the 

known clusters?

— Where in NZ is the community case as 

usually, we are told?

— Why was the case at Chapel Downs 

Primary not isolating while waiting their 

test result?

— When will the decision be made to see if 

Auckland can go to Level 1?

— At Level 2 do restaurants and bars need 

the seated, separate and single service?

— The only difference for Auckland is the 

number of people in a gathering?

— I am travelling from Wellington to 

Christchurch with Jetstar on Friday. What 

is the deal with masks?

— What measures are being taken on flights 

i.e. are they fumigated?

— Is there any need for anyone travelling 

within NZ especially with a connection to 

Auckland to self-isolate?

— Had a test two days ago and haven’t 

received the result. Who can I contact 

regarding this?

— My wife was tested 14 hours after me and 

has received her negative result, but I 

haven’t. Are tests not conducted/notified in 

the order they were given?

— I have had two COVID tests done at 

Auckland community testing facilities 

within the last three weeks and have not 

received results. Can I please get a 

number to chase these up?

CASES (22%) TRAVEL (10%) TESTING (9%)ALERT LEVELS (15%)

SUMMARY: New Zealanders want information about new cases. There are questions 

around the Alert Levels timeline and regulations. People are wondering about 

requirements for travel. There continues to be questions around the test results wait 

time. 

Date range Total number of questions 

September 15 – 21 118

September 8 –14 302
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Conversation
September 15 - 21, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range Sep 15 - 21 2,990 427 Sept 21

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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O W N E D  C H A N N E L S

FAQs 
September 22 - 28, 2020

— Is it still mandatory for public facing 

businesses to present QR codes?

— If someone has been at the same 

place/time a confirmed case has visited 

should they have gotten a push 

notification? 

— Am I correct in thinking I don’t need to use 

the app if I use my eftpos card to keep 

track of place/time of visit?

— Any information about the Les Mills case?

— Has the Americold investigation regarding 

its virus origin been resolved?

— Can you share more detail on the historical 

cases – is this a reinfection?

— Are Aucklanders allowed to attend events 

outside of Auckland of more than 100?

— When is the next date for reviewing 

Auckland’s Alert Level?

— Can churches meet under the Alert Level 

if it has the 100 people threshold?

— When returnees leave managed isolation, 

do they travel via separate charter planes 

or on a normal flight?   

— I am returning to New Zealand with my 

partner and sister. Do we book a family 

voucher, or should my sister do an 

individual voucher as we would like 

separate rooms?

CONTACT TRACING (25%) ALERT LEVELS (9%) MANAGED ISOLATION (7%)CASES (17%)

SUMMARY: New Zealanders want information about use of the contact tracing app/QR 

codes. There continues to be questions about cases. People are wondering about 

regulations for Alert Levels and the process for those who will go through the managed 

isolation border measures. 

Date range Total number of questions 

September 22 – 28 206

September 15 – 21 118
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Conversation
September 22 - 28, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range Sep 22 - 28 3,016 430 Sept 25

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS

Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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O W N E D  C H A N N E L S

FAQs 
September 29 – October 5, 2020

— Is there an update when the managed 

isolation voucher website will be up and 

running?

— I’m trying to access the managed isolation 

allocation portal, but I can’t find it on the 

MIQ site – could you provide any 

information please? 

— I am wanting to book my managed 

isolation in order to book my flight – the 

link should have been live on the website. 

Is there a problem, or it is postponed to 

another time/day?

— When is the next announcement re: Level 

1 for Auckland?

— When will Auckland’s Alert Levels be 

reassessed?

— When will it be deemed safe to go back to 

Alert Level 1?

— When will the restrictions be lifted for 

students outside NZ to apply for travel 

visas? 

— I am a NZ citizen and travelling to NZ in 

November. My daughter does not yet have 

her NZ citizenship – will she be able to 

enter the country with me?

— How many tests have been done in NZ so 

far?

— Why is the information about where is get 

tested on your website so inaccurate?

— What is the false/positive rates of the 

COVID test?

MANAGED ISOLATION (20%) TRAVEL (10%) TESTING (10%)ALERT LEVELS (12%)

SUMMARY: New Zealanders wanting to travel back home have questions about when 

the managed isolation allocation system/portal will be working. There are questions 

about when Auckland will move to Alert Level 1. People are wondering about travel 

regulations and are asking about testing. 

Date range Total number of questions 

September 29 – October 5 120

September 22 – 28 206
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Conversation
September 29 – October 5, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range: Sept 29 – Oct 5 2,712 387 Oct 5

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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O W N E D  C H A N N E L S

FAQs 
October 6 - 12, 2020

— Are businesses still meant to be displaying 

the QR codes/sign in sheet? I’ve noticed a 

lot of shops aren’t providing them.

— Should we still be still tracking our 

movements and using the app even in 

Level 1?

— Where do we email the contact tracing 

register forms to?

— My husband went for a test and still hasn’t 

heard anything back. I had a test and got 

my negative result back in 10 hours. Why 

is there such a disparity in the rest result 

wait time when we know we have the 

capacity for fast testing?

— Why is there no presence of voluntary 

community testing at populated places i.e. 

malls, supermarkets?

— What happens if those in managed 

isolation don’t pay their fee?

— My trip to the USA for my family member’s 

funeral will be made in haste. Can MIQ 

accommodate someone with only a week 

or two notice?

— Will it still be necessary for whanau to say 

goodbye in the airport carpark or are 

support people allowed in the airport now?

— Do you know if airlines are offering 

chaperoned flights to Australia?

— Do we have to wear masks on planes?

CONTACT TRACING (16%) MANAGED ISOLATION (10%) TRAVEL (13%)TESTING (15%)

SUMMARY: New Zealanders have questions about businesses displaying QR codes 

and using the NZ COVID tracer app. People are asking about test result wait times and 

locations of testing facilities. There are questions about the MIQ process and travel 

regulations. 

Date range Total number of questions 

October 6 - 12 53

September 29 – October 5 120
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Conversation
October 6 – 12, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range: Oct 6 - 12 2,199 314 Oct 6

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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O W N E D  C H A N N E L S

FAQs 
October 13 - 19, 2020

— What is the procedure for Kiwis who travel 

to Australia – do they need to quarantine 

on their return?

— When my parents arrive in Auckland and 

are taken to managed isolation can I bring 

a bag of things to the hotel and staff can 

deliver it to them?

— Is there any chance we can do our 

managed isolation in Christchurch?

— Could we start publishing the number of 

QR code scans each day as a way of 

positively reinforcing it as a thing we 

should be doing?

— Would we be able to see a chart of QR 

codes over time alongside tests?

— My app suddenly stopped scanning last 

week and after uninstalling/reinstalling all 

my data is gone. Any idea what has 

happened to my data?

— The port worker who visited New Plymouth 

– where did he stop on the way there and 

back?

— How many days in a row has there been 

no community transmission?

— How long does it take from swab time to 

results time please?

— My flatmate got tested for COVID-19 today 

due to having cold-like symptoms and is 

awaiting her test results. Do I and the other 

flatmates need to isolate until her results 

come back?  

MANAGED ISOLATION (25%) CASES (15%) TESTING (13%)CONTACT TRACING (15%)

SUMMARY: New Zealanders have questions about the MIQ process. People are asking 

about QR code scans and the NZ COVID tracer app. There are questions about new 

cases and testing procedures. 

Date range Total number of questions 

October 13 - 19 66

October 6 - 12 53
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Conversation
October 13 - 19, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range: Oct 13 - 19 1,564 223 Oct 18

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

There were minor increases in negative 

sentiment in the Mental Health and 

Timeframe categories. 

All other categories became more less 

negative or remained stable. 

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

October 6 - 12, 2020October 13- 19, 2020
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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E X P L O R I N G  C O N V E R S A T I O N : V I G I L A N C E  A N D  C O M P L A C E N C Y   13

Following last week’s data coverage glitch please find below the graph illustrating the mentions of need for vigilance and 

conversation around not becoming complacent remains steady. 
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O W N E D  C H A N N E L S

FAQs 
October 20 - 26, 2020

— Both my partner and I are Android 10 

users. We saw a preview of the notification 

yesterday but that’s all we got. Is this just 

an Android problem or an app problem?

— Do places still have to display QR codes 

and how many on each property?

— Where are the QR codes at the Britomart 

Transport Centre?

— Does this number include the Westpac 

positive case?

— Where did the case at Malt Bar come from 

please?

— Why are you just reporting cases and not 

hospitalisations?

— Are my husband and I able to choose an 

isolation facility?

— Are there plans to make quarantine more 

affordable for those wanting to visit family 

in Australia over the festive season?

— Any idea when the system will unlock 

dates and we will be able to secure a 

voucher for after January 15?

— Is it likely we will be moving up levels 

again because of the community case? 

— Is there a chance we will go into Level 3?

— The COVID ads are playing more 

frequently and people are assuming 

another lockdown is looming. Is there a 

reason for the frequency changing?

CONTACT TRACING (30%) MANAGED ISOLATION (15%) ALERT LEVELS (8%)CASES (26%)

SUMMARY: New Zealanders have questions about the NZ COVID tracer app including 

app notifications and functionality issues. People are wanting more information about 

new cases. There are queries about the MIQ process and people are questioning if New 

Zealand will be moving Alert Levels. 

Date range Total number of questions 

October 20 - 26 137

October 13 - 19 66

Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2020

Conversation
October 20 - 26, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range: Oct 20 - 26 3,355 479 Oct 21

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

There were minor increases in negative 

sentiment in the Enforcement, 

Environmental Issues, Contact Tracing, 

#NZPOL, Team of 5 Million and Mental 

Health categories. 

All other categories became more less 

negative or remained stable. 

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

October 13 - 19, 2020October 20 - 26, 2020
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C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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O W N E D  C H A N N E L S

FAQs 
October 27 – November 2, 2020

— Why is this community case isolating at 

home and not in a managed facility if they 

have received a positive test?

— How many days in a row have we had no 

community cases please? 

— Why do they not say where people with 

COVID come from anymore?

— Been trying to create a QR code but each 

time it says my identity can’t be verified. In 

the instructions page it says to enter my 

address but there’s nowhere to supply this 

detail. Any advice please?

— Has anyone else had a message on the 

app to say your details have been part of a 

data breach and telling you to change your 

password?

— I was tested at the Palmerston North Main 

Street community testing site and I am yet 

to hear about my results. Is there a contact 

number for that site?

— If we want to get tested can we just walk 

into any clinic?

— Are people allowed to send care packages 

to friends/family who are in managed 

isolation?

— How many people are currently in 

managed isolation?

CASES (37%) TESTING (10%) MANAGED ISOLATION (7%)CONTACT TRACING (21%)

SUMMARY: People are wanting more information about new cases, in particular 

community transmission cases. New Zealanders have questions about the NZ COVID 

tracer app notifications and QR code instructions. There are queries about test wait 

times and test locations. Some people have questions about the MIQ process and 

current numbers. 

Date range Total number of questions 

October 27 – November 2 68

October 20 - 26 137
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Conversation
October 27 – November 2, 2020

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range: Oct 27 – Nov 2 2,327 332 Oct 29

CHART: CONVERSATION ON ‘UNITE AGAINST COVID-19’ FACEBOOK PAGE

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about medical 

response, health advice, symptoms of COVID-

19 and number of cases/deaths in New Zealand 

and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  

C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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